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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Typical Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 49.7 years
old (2.% older than average) and have a $134,302 (40.8% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Typical Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 47.4 years

\ Wrﬁgﬁm c HI 5.5% or 415,473 of CHI DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.

old (1.8% younger than average) and have a $144,222 (34.2% higher than average) annual household...
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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5.1% or 291,429 of WDC DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Typical Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 48.5 years
old (1.2% older than average) and have a $183,189 (33.7% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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5.7% or 256,391 of SEA DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Typical Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 50. years
old (3.6% older than average) and have a $172,152 (37.9% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Bﬁg‘ﬁm 3.6% or 173,099 of PHX DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
e g 9 P“K Typical Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 51.5 years
old (5.8% older than average) and have a $164,984 (56.6% higher than average) annual household income.
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 52.5% more

likely to be a college graduate, 12.6% more likely to work full-time, 19.2% more likely to be married,

11.5% more likely to be a parent of 1 or more children un

Western
Union
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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5.5% or 415,473 of CHI DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 chs.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 39.6% more
likely to be a college graduate, 3.5% more likely to work full-time, 25.5% more likely to be married, 6.7%

more likely to be a parent of 1 or more children unde
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2114w d| Stage in Life: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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5.1% or 291,429 of WDC DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12...
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 50.1% more

likely to be a college graduate, 28.4% more likely to work full-time, 19.3% more likely to be married,

16.2% more likely to be a parent of 1 or more children un
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2114w d| Stage in Life: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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5.7% or 256,391 of SEA DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mcLs.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 61.7% more
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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3.6% or 173,099 of PHX DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 m:gs.

Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 25.8% more
likely to be a college graduate, 21.% more likely to work full-time, 4.% less likely to be married, 21.6%
less likely to be a parent of 1 or more children under
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Some High School or Less (not graduate) M 5% Employed Full-Time or Part-Time Single, Never Married
High School Graduate (12th grade or | 14.5% 56.7% 4 50.5%
GED) Fmployed FullTime (38 hours ormere) Married
! 39.6% . 8.5% 5.5%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) Legally Separated I 1.3%
i 7.3% : 54.9% . 11.7%
Associate's Degree (AA, AS, etc.) [ 10,5 White Collar Divorced
21.4% 10.3% . 2.7%
College Graduate (4 year college) Blue Collar : Widowed W 26%
Postgraduate Degree Work From Home (most of the time or always) mm"‘% LGBTQ+ (net) i*%_" 79%
.3% 4 7%
who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos N PHX who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos WPHX who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos W PHX
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers it | Stage in Life: Adults 18 or older
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19.5% 26.1% 25.5% 2 17.5%
5.4% 7.2% 1.3% 47% Parent of 1 or more Children under 18 I 223
15.4% 13.9% — — — 7.0%
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39%.6% |83y 32% 35%.2% .998.0%

16.9
6.0%
“’I

3.9764‘8%
&

24% 2.4%.1%

H E’H'EE m om

2.8%
1.8% 1.7% 1.9%.7% 1.5%

e BN R

1.2% 1%
0,09 %% OTIR D% DE% g 0907%
-_— = — — —

“ 14.9%
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ Western 4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Unln Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 5.4% more likely

to own their home, 62.5% more likely to own a higher valued home, 3.5% less likely to have a single-
family home, 4.2% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

60.4%

Single Family House (unattached) m 37.4%
Own a Dog
- 10.2% 35.9%
Townhouse or attached Home  guun’

. 9.1%

68.5%

| 64% 17.7%
23.9% Condominium I e OwnacCat g .
’ 25.7%
7.1% 17.5% 7.7% X 18.4%
partment —
i C,
8,217,495 R ST | 846,460 ‘ 2,861,190 PIPLLFELY) 16.9% 6.7%
Own Other Own SecTnd Home | Mobile Home or Manufactured | 2.4% Own other type of Pet -
or Real Estate 6.7%
Home A%
Property I 3.7%
who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos. BUSA who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA

P24 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

v g Home Loans: Adults 18 or older

who Used a WIRE TRANSFER SERVICE 1+ Times in the...

usA $440,692

19.7%

14.6%

4.5%
<$150K $150K-$200K S$200K-$250K $250K-$300K S$300K-$350K $350K-$500K $500K-$750K  $750K-S1M S1VH Home Refinanced Home Equity Own

Mortgage Home Loan/Home Home/Property
= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA Mortgage Improvement Outright (NO
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 1,256 . Loan Mortgages)
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



5.5% or 415,473 of CHI DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 1.7% less likely
to own their home, 28.4% more likely to own a higher valued home, 2.4% less likely to have a single-

family home, 12.7% more likely to have a dog.

m Own/Rent/Other: Adults 18 or olden m%m Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

2T.0% 35.9%

59.0% Own a Dog
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Townhouse or attached Home §
| X
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21.2%
10.4% g 400 .
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Home -
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who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mCHI who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos WCHI = who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos = CHI
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W = 020000 $406636

21.5%
]
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ Western 5.1% or 291,429 of WDC DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
Union Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 10.5% more
— likely to own their home, 23.8% more likely to own a higher valued home, 11.9% less likely to have a
single-family home, 1.% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older MEM Type of Home:Adults 18 or older € [® Pets in Home:Adults 18 or older
. 28.9%

o _
28.7%
Townhouse or attached Home / 23.7%
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. L 23.3%
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181 BN 321 T g 4431 galdc

<$150K $150K-$200K $200K-$250K $250K-S300K $300K-$350K $350K-$500K $500K-$750K  $750K-$1M

Home Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



5.7% or 256,391 of SEA DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mps.

Western :
Union _ zzz= Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 14.2% more

likely to own their home, 19.6% more likely to own a higher valued home, 1.% more likely to have a

single-family home, 10.1% more likely to have a dog.

mﬁm Type of Home:Adults 18 or older 4 ¢ Pets in Home:Adults 18 or older

m Own/Rent/Other: Adults 18 or olden
69.6% Single Family House (unattached) BI3%. 42.2%
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= o,
W 6.0% SR
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ Western 3.6% or 173,099 of PHX DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mlos.

Union Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 1.8% less likely
o to own their home, 32.5% more likely to own a higher valued home, 21.8% less likely to have a single-
family home, 20.8% less likely to have a dog.

Own/Rent/Other: Adults 18 or older MEM Type of Home:Adults 18 or older € {® Pets in Home:Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 1.6% less likely to
look up D-I-Y advice online, 4.4% more likely to always vote in local elections, 60.6% more likely to belong
to a gym, 28.1% more likely to fly domesti

hTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older

g toVote / Lean / Lean / None
(In District of Residence) Democrat Republican of These

Presidential Elections: Always

Presidential Elections: g

Statewide Elections: Always

Statewide Elections: Sometimes

Recipes f Health Restaurant  Online Phone DO-R-YoureM  Medical Home/  Ftmess/Diet  Apparel/ jobSearch/  Career Religion /  Take Onine  Edwgation Homework  Eectronk  Genealogy Photography Parenting/ Online Dating .
M;::::;; information m::::'n‘u “&::::.m Advice I::::DL‘ Garden ideas Information Beauty ideas Postresume Development Spirtuaity  Classes (::::;::. |ﬂ:|:‘;:]nw Invite {;:::;:‘ Family Advice  Service Local Elections: Always 5%
e ——. Local Elections: Sometimes
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA # who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA
[
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




Western 5.5% or 415,473 of CHI DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Union c H I Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 3.4% less likely to

E look up D-I-Y advice online, 8.5% more likely to always vote in local elections, 64.% more likely to belong to

a gym, 8.8% more likely to fly domestic
yTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older

o
Registered toVote Democrat/Lean  Republican / Lean Independent/ None

7.9%) (In District of Residence) Democrat Republican of These
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e, a::::::? el Local Elections: Sometimes ey
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos ECHI # who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mCHI

C
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




\

5.1% or 291,429 of WDC DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 1.9% more likely
to look up D-I-Y advice online, 3.% more likely to always vote in local elections, 47.6% more likely to belong

Western
Union

to a gym, 28.5% more likely to fly domestic

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Eﬁu

Recipes [

Western 5.7% or 256,391 of SEA DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.

Union Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 1.% more likely to
. look up D-I-Y advice online, .4% more likely to always vote in local elections, 65.% more likely to belong to

a gym, 28.8% more likely to fly domestic p

Political Activity: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ \LIJVe_Stern 3.6% or 173,099 of PHX DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
nion

Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 11.2% less likely
to look up D-I-Y advice online, 1.% less likely to always vote in local elections, 27.8% more likely to belong

to a gym, 25.5% more likely to fly domesti

[l ~
g

%Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
o
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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2 times

3 times
4 times

5 times

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

6-9times

10times or more

Total Monthly QSR Users:
88.7%

usa

Avg. Monthly QSR Meals:

past yr.,, 14.3% less likely to smoke cigarett

4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 6.4% more likely to
use QSRs past mo., 13.9% more likely to use Sit-Down Restaurants past mo., .6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ o7
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10times or more
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# who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Total Monthly Sit-Down Restaurant Users:  Avg.
81.9% 72.0%

- i i

mUSA
Meals:

ly Sit-Down

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

][

mexican  Chinese akie, Wagif Bl Sushesie Viught Nem]
eurgers /  Donut /
frri Sports Bar  Bakery. cth
asian
 who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used a WIRE TRANSFER SERVICE 1+ Times in the... 30.5%

use [ 10.5%

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

UsA USA Projection Scarborough R2 2025: Sep24-Aug25
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Stage Show / Concert
- v Sports Betting i
| spa 223;%
Other Gambling mz 2% Casinos visited past 12 hs: Yes Marij
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Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

Vape

Professional services used by HHLD past 12 months (HHLD): Wire transfer

[ Cannabis

Cigarettes

w who Used 3 WIRE TRANSFER SERVICE 1+ Times in the past 12 mos WUSA
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Past 30-days QSR Users: Adults 18 or older

1time
) i
2 times
3 times
4 times
5 times
6-9times
10times or more

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos ECHI

Total Monrbly QSR Users: Avg. Monthly QSR Meals:
84.6%

5.5% or 415,473 of CHI DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 7.7% more likely to
use QSRs past mo., 12.3% more likely to use Sit-Down Restaurants past mo., 13.3% less likely to use Casinos

past yr., 5.3% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time 15.8%

2 times

3 times 12.6%

4 times 9.5%
5 times

6-9times

5.8%

10times or more
= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
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s who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos =cHl

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used a WIRE TRANSFER SERVICE 1 Times in the... [TOR,0c0 N 25.3%

(&7 1,704,342 22.6%

Drank Past 30-days. Adults 18 or older
Any Type of Beer

Liquor

Wine
Imported Beer

Domestic Light Beer

2,134,006

13, 9% W
mm v

28.3%
Domestic Regular Beer

Microbrew / Craft Beer
#who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos = CHI
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Past 12 months Casino Activities: Adults 18 or older

1.339 208 24.4%
768,591 10. 2%
| 486,779
m.a
5.1%
e Em

Other Gambling 17%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Used Past 30-days: Adults 18 or older

i /[ Cannabis

Vape

(Casinos visited past 12
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Professional services used by HHLD past 12 months (HHLD): Wire transfer

Cigarettes
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Past 30-days QSR Users: Adults 18 or older

1time

3 times

13.3

10.3%

# who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Avg. Monthly QSR Meals:
82.8%

4 times

5 times

6-9times

10times or more

mWDC

Total Monthly QSR Users:
90.4%

5.1% or 291,429 of WDC DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 9.2% more likely to
use QSRs past mo., 17.% more likely to use Sit-Down Restaurants past mo., 14.8% more likely to use Casinos

past yr., 52.5% more likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time
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4 times
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6-9times

10times or more

m who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

=EWDC

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

84.3%
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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 who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos = wnc

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used @ WIRE TRANSFER SERVICE 1+ Times in the... 41.2%
24.5%

L 1,397,483

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer
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: Past 12 months

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling
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Casino Activities: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Past 30-days QSR Users: Adults 18 or older
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X
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10times or more
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Total Monthly QSR Users:
84.3% 80.1%

SEA

Avg. Monthly QSR Meals:

Casinos past yr., 29.% less likely to smoke cigaret

5.7% or 256,391 of SEA DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 5.2% more likely to
use QSRs past mo., 15.9% more likely to use Sit-Down Restaurants past mo., 26.4% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos msER

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used a WIRE TRANSFER SERVICE 1+ Times in m:.._ 27.3%

EZW 893,209 19.7%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 1811.764 29, 0%

Table Games (Craps, Poker, etc.)

Upscale Restaurant

!ﬁl

443,878 9.8%
Bar / Nightclub § 228,613 9.5%
Stage Show / Concert 366,881 8.1% 12
Sports Betting g 3,838 6.1 10.6%
Spa F% 4.5%

%

Other Gambling E 9%

(Casinos visited past 12

Used Past 30-days: Adults 18 or older
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252

SEA
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Professional services used by HHLD past 12 months (HHLD): Wire transfer

/[ Cannabis Cigarettes

Vape

® who Used 2 WIRE TRANSFER SERVICE 1+ Times in the past 12 mos -SEA
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= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

W PHX

Total Mom‘hfy QSR Users: Avg. Monthly QSR Meals:
3.5%

past yr., 54.% less likely to smoke cigarettes

3.6% or 173,099 of PHX DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 6.6% more likely to
use QSRs past mo., 3.8% more likely to use Sit-Down Restaurants past mo., 4.% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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2 times

3 times
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6-9times

10 times or more

w who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mPHX
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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» who Used 3 WIRE TRANSFER SERVICE 1+ Times in the past 12 mos. " PHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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prx QESEECE 16.5%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines :

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting
Spa 2. 090.6
.9%
Other Gambling 2.6% Casinos visited past 12 months: Yes
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Professional services used by HHLD past 12 months (HHLD): Wire transfer

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

# who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.



4.6% or 11,989,455 of USA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 30.% more likely to
have a 401K, 15.8% more likely to have an Auto Loan, 207.5% more likely to Invest/Trade Stocks Online, 1.6%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

K
08,

IRA (Individual Retirement Account)

Stocks or Stock Options éa.,sw,;'n B
Mutual Funds 345%
Money Market Funds W 31.6%
Bonds W 25.3%
Other (Crypto / NFTs / Metals, etc.) Bo%
529 Plan / College Savings Plan m 16.0%
Second Home or Real Estate Property M 23.9%

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA

Financial Services Has and/or Uses: Adults 18 or older

67.29%)
X 11.4%
20.0%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home

Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos W USA

Professional Services Used*: Adults 18 or older

Tax Preparation Service 50,366,257 197%

Financial Planner 45,826,883  17.5%

Online Investing / Stock Tradi L 2.6%
e/ e 36,280,4513.8%

32,249 23.6%
Accountant F
countant PYSTYTH 0.2%
Insurance Agent at a Local Office (not online) W 17.5% .

fpyPast 3-Months Payment Methods Used: Adults 18 or older

Real Estate Agent s T 17.6% 10.4% 10.6% N
10.3% Ty ’ 3.2% 4.0%
Estate Planning ! 2.9% - i . N - .. - oo OO, e T o
B ; 3.5% (*Past 12 Months) VIsA PayPal Debit Card Zelle venmo MasterCard ~ Apple Pay CashApp GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay

Divorce / Family Attorney 1.0% Express card Messenger

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA = who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mUSA
usa USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 1,256
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western

Adults 18 or older

more likely to pay

5.5% or 415,473 of CHI DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.

who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 23.7% more likely to

have a 401K, 31.8% less likely to have an Auto Loan, 218.3% more likely to Invest/Trade Stocks Online, 16.7%

with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

3,231,026 42.8%

IRA (Individual Retirement Account) Py

Stocks or Stock Options

1,930,847 25.6%
Mutual Funds o 30.8%
Money Market Funds ST 26.1%
Bonds o 25.8%
Other (Crypto / NFTs / Metals, etc.) ”;2-3"-

529 Plan / College Savings Plan 152%

:

Account card

17.3%

y

Second Home or Real Estate Property 7.1%

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mCHI

Financial Services Has and/or Uses:

Checking Debitor ATM  Savings

Adults 18 or older

9.8%
ALY 8.7%
==t

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
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Account Mortgage Loan or Home
Equity Loan

2a1ice
Online
Banking

Home
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Mobile
Banking

Credit Card

Online Bill
Paying

Account

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos ECHI

Professional Services Used*: Adults 18 or older

Tax Preparation Service 1402, MD 18.6%

1,288,374

Financial Planner
17.1%

Online Investing / Stock Trading

L

1,012,48813.4%
22.6%

20.7% .

8.2%
18.3%

Accountant 10.5%

i

Insurance Agent at a Local Office (not online)

1

Real Estate Agent ETT
6.1%

Estate Planning 30

Paypal

'E'Past 3-Months Payment Methods Used: Adults 18 or older

7.8%

Store Credit  American  Square Cash  Facebook Samsung Pay

Zelle MasterCard  Debit Card Venmo Apple Pay  Google Pay  Cash App Discover

N . 3.8% {*Past 12 Months)
Divorce / Family Attorney Eﬁ‘ Card Express Messenger
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




Western 5.1% or 291,429 of WDC DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.
Unl Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 37.2% more likely to

have a 401K, 43.4% more likely to have an Auto Loan, 144.4% more likely to Invest/Trade Stocks Online,
17.3% less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 2,662,680 .

IRA (Individual Retirement Account)

1,504,461 26.3%

Stocks or Stock Options

Mtual Funds s
Money Market Funds L% 7%
529 Plan / College Savings Plan m 8%
= - 12.0% s gy 113%
Other (Crypto / NFTs / Metals, etc.) 3% ' 3.6% 3.8%
i . e e o e e m
Bonds 0.3% > Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property w 20.9% Accoi Mortgage L:aq'\‘jx’:nﬂe
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mWDC #® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos B WDC

Professional Services Used*' Adults 18 or older | J'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

. | 115%11.2%

N ; 3.4% (*Past 12 Menths) VisA PayPal Zelle DebitCard MasterCard  Venmo ApplePay  CashApp GooglePay  American Discover Slove Credt Square Cash  Facebook Samsuts Pay
Divorce / Family Attorney 0.5% Express Messenger
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos ®WDC ® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos EWDC
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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5.7% or 256,391 of SEA DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.

18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 17.% more likely to
401K, 8.% more likely to have an Auto Loan, 170.2% more likely to Invest/Trade Stocks Online, 14.7%

less likely to pay with their Debit Card.

Investments Owned Adults 18 or older

401K Plan

2,135,594 47.2%

IRA (Individual Retirement Account)

1,880,877 1.6%

Stocks or Stock Options 1.470,904

Mutual Funds 92.’ ey

Money Market Funds

Bonds 20.0%

B

12.7%

: 3 36.9%
548,331 [JEPETA
23.4%
9.3%

529 Plan / College Savings Plan m.3;61‘6%

¥ who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

WSEA

Financial Services Has and/or Uses: Adults 18 or older

20.1% 83% 7.0% B.5% gy 81% .o
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Money Auto Loan  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos W SEA

Professional Services Used*' Adults 18 or older

3]6 766 18.5%

Online Investing / Stock Trading

Tax Preparation Service

731.958 17.3%

Financial Planner

759,492 16.8%

09 25.5%
444,768 MERY
17.8%
L 6.6%

19.0%
3%
!. 4.0%
2.9%
1

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent 19.6%

N ; (*Past 12 Months)
Divorce / Family Attorney

0%
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'm'Past 3-Months Payment Methods Used: Adults 18 or older

.

CashApp  American  Store Credit Square Cash
Express Card

¥ who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

509; 6.2% 35% 4.2%
llﬂ%

Facebook Samsurs Pay
Messenger

Discover

ApplePay MasterCard  Google Pay

PayPal Debit Card Venmo Zelle

W SEA

Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Adults
have a
28.4%

3.6% or 173,099 of PHX DMA Adults 18 or older Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos.

18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos are 43.5% more likely to
401K, 57.9% more likely to have an Auto Loan, 262.5% more likely to Invest/Trade Stocks Online,
more likely to pay with their Debit Card.

Investments Owned Adults 18 or older
401K Plan

~Ba

IRA (Individual Retirement Account)

1, 8(\! 639 39.1%

1582940

Stocks or Stock Options

1,035,914 21.7%

Mutual Funds sk

13.2%

Money Market Funds 0%

Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

m 7.5%
E1 4.3%

529 Plan / College Savings Plan iy
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

W PHX

H Financial Services Has and/or Uses:

Adults 18 or older

4.8% 3.3% 4.0% S51% 3.9%
—m——

Blaietni

Online Mobile Online Bill Home Auto Loan Certificates of Studentloan Personal Loan Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit {CDs) Improvemem Home
Account Loanor Home Mortgage
Equity Loan

Checking Debitor ATM  Savings Credit Card

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos m PHX

Professional Services Used*: Adults 18 or older

Tax Preparation Service ——
841,706

17.7%

Financial Planner

784754 16.5%

OnlineInvesting / Stock Trading P
20.9%
Accountant 176,200 ]

Insurance Agent at a Local Office (not online) 6 10.7%

Real Estat nt

Estate Planning

2.4%

(*Past 12 Months)

0.6%
0.5%

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 123
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Divorce / Family Attorney r"

W PHX

[—

Past 3-Months Payment Methods Used: Adults 18 or older

[ a)

81% 7.1% 6.8%

14.8%
e 12.0%
6% 14.1%|

Google Pay  American  Store Credit

MasterCard  Apple Pay

visa PayPal Debit Card Zelle Venmo

Cash App Discover  Square Cash  Facebook Samsung Pay
Express Card Messenger
® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos M PHX

Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 3 days, 5

Union hours, 34 minutes and 36 seconds each week with All Forms of Media.

81.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 7 hours and 37 minutes
each week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.

. 7.1%

Avg. H:M:S/week with All Forms of
88.4% Media: Adults 18 or older

Concurrs
usage 56.7%
who Used a WIRE UsA
% of Total TRANSFER SERVICE 1+

Times in the past 12 mos

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos H USA

USA USA Projection  Scarborough R2 2025: Sep24-Aug25 ~ Qual Intab 1,256 USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507 Hubba rd Sha';E “fA E":h"‘."t“i“g
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 3 days, 4
hours, 37 minutes and 35 seconds each week with All Forms of Media.

79.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 7 hours and 35 minutes
each week listening to All Local AM/FM Radio, representing 7.9% of totaltime spent with all forms of Media.

ETT..

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent

B T T L — cHI
SERVICE 1+ Times in the past
12 mos

% of Total
Weekly H:M:

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos | CHI

CHI  DMA  Scarborough R22025: Sep24-Jul25  QualIntab 196 CHICAGO ~ DMA  Scarborough R2 2025: Sep24-jul25  Qualintab 4,186 Hubbard Share af Everything
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 2 days, 21
hours, 9 minutes and 58 seconds each week with All Forms of Media.

76.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 6 hours and 38 minutes
each week listening to All Local AM/FM Radio, representing 7.4% of totaltime spent with all forms of Media.

Western

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

concurrent i
B T T — woc
SERVICE 1+ Times in the past
12 mos

% of Total
Weekly H:M:

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos B WDC

WDC  DMA  Scarborough R2 2025: Oct24-Mar25  QualIntab 327 WASHINGTON, DC~ DMA  Scarborough R2 2025: Oct24-Aug25 ~ Qual Intab 5,919 Hubbard Share af Everything
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 3 days, 7
2 hours, 33 minutes and 29 seconds each week with All Forms of Media.

80.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 8 hours and 41 minutes

| each week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

64:

Concurrent
Usoge % \who Used 3 WIRE TRANSFER
SERVICE 1+ Times in the past

12 mos

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos B SEA
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



YJVestern Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 3 days, 6
nion

hours, 10 minutes and 55 seconds each week with All Forms of Media.
92.3% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 5 hours and 36 minutes
each week listening to All Local AM/FM Radio, representing 6.6% of totaltime spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Weekly
Reach %:

Concurrent
599 %  \who Used 3 WIRE TRANSFER PHX
SERVICE 1+ Times in the past
% of Total 12 mos
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&
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ Western Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 2 days, 9
Um . hours, 31 minutes and 16 seconds each week with All Forms of Ad-Supported Media.
: 75.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 6 hours and 33 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported Me

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older

51:32:56
Concurr
usage 59.0%
UsA

who Used a WIRE

Weekly
Reach %:
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% of Total Times in the past 12 mos
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




Western Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 2 days, 8
UNiON e hours, 33 minutes and 48 seconds each week with All Forms of Ad-Supported Media.

74.2% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 6 hours and 17 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.3% of total time spent with all forms of Ad-Supported Me

EXT...

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

U.vwge 57.7%

who Used a WIRE
TRANSFER SERVICE 1+
Times in the past 12 mos

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos B CHI
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 2 days, 1
hours, 14 minutes and 19 seconds each week with All Forms of Ad-Supported Media.

71.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 5 hours and 33 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.1% of total time spent with all forms of Ad-Supported Me

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
sage 64.3%

who Used a WIRE WDC
TRANSFER SERVICE 1+
Times in the past 12 mos

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mWDC

Share of Everything
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 2 days, 9
hours, 21 minutes and 47 seconds each week with All Forms of Ad-Supported Media.

76.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 7 hours and 21 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Me

WESCH
Union

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurr
Usage 63.3%
SEA

who Used a WIRE
TRANSFER SERVICE 1+
Times in the past 12 mos

% of Total
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
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| Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an average of 2 days, 11

hours, 38 minutes and 25 seconds each week with All Forms of Ad-Supported Media.
85.6% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an avg. of 5 hours and 1 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 7.2% of total time spent with all forms of Ad-Supported Med

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Western
Union

Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an
average of 8 hours and 13 minutes each day with All Forms of Ad-Supported Media. 75.8% listen to

Local AM/FM Radio for an avg. of 56.2 minutes/day. (Local Radio delivers 8.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Avernge Week)

Grocery Stores.
search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

News/Weather/Sports (Websites/Apps)

ing/Financial fReal (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Games/Fantasy/Betting Sites
Local TV Stations
Non-Premium Cable TV Networks
Instagram

Netflix

Total Persons:

who Used a WIRE
TRANSFER SERVICE 1+
Times in the past 12 mos

PR P —

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Avg. Hours+Minutes/day with All
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mUSA
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Top-13 All Forms of Ad Suggorted Media (Persons & % Reach) Adults 18 or older

Search (Google, Bing, etc.)
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Instagram
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Amazon Prime/IMDb/FireTV
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USA Projection
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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News/Weather /Sports (Websites/Apps)

Western
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Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an
average of 8 hours and 4 minutes each day with All Forms of Ad-Supported Media. 74.2% listen to

Local AM/FM Radio for an avg. of 54. minutes/day. (Local Radio delivers 8.3% of Time with Ad-Supported

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or older
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Top-13 All Forms of Ad-Supported Media (% Time Spent &
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos ®WDC

Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an
average of 7 hours and 2 minutes each day with All Forms of Ad-Supported Media. 71.4% listen to
Local AM/FM Radio for an avg. of 47.7 minutes/day. (Local Radio delivers 8.1% of Time with Ad-Supported Media.)
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Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an
average of 8 hours and 11 minutes each day with All Forms of Ad-Supported Media. 76.5% listen to
Local AM/FM Radio for an avg. of 63. minutes/day. (Local Radio delivers 9.8% of Time with Ad-Supported

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos spend an
average of 8 hours and 31 minutes each day with All Forms of Ad-Supported Media. 85.6% listen to

Local AM/FM Radio for an avg. of 43. minutes/day. (Local Radio delivers 7.2% of Time with Ad- Supported.’wedia )
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9,086,394 or 75.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 37.4% of all time spent daily with Ad-Supported Audio.
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- 308,235 or 74.2% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio for an average of 54. minutes every day
representing 38.6% of all time spent daily with Ad-Supported Audio.
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208,020 or 71.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio for an average of 47.7 minutes every day
representing 33.9% of all time spent daily with Ad-Supported Audio.
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196,097 or 76.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day
representing 35.2% of all time spent daily with Ad-Supported Audio.
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148,195 or 85.6% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio for an average of 43. minutes every day
representing 40.8% of all time spent daily with Ad-Supported Audio.
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\Gﬁgtﬁm 9,086,394 or 75.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past

12 mos listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 37.4% of all time spent daily with Ad-Supported Audio.
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mos listen to Ad-Supported Local AM/FM Radio for an average of 54. minutes every day
representing 38.6% of all time spent daily with Ad-Supported Audio.
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U 208,020 or 71.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
olon wn c mos listen to Ad-Supported Local AM/FM Radio for an average of 47.7 minutes every day

representing 33.9% of all time spent daily with Ad-Supported Audio
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\é\-’rf'%isotlsm 196,097 or 76.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

mos listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day
representing 35.2% of all time spent daily with Ad-Supported Audio.
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148,195 or 85.6% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio for an average of 43. minutes every day
representing 40.8% of all time spent daily with Ad-Supported Audio.
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Union

9,086,394 or 75.8% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary,
Pop Contemporary Hit Radio, Country, and Classic Hits.
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Western
Union

308,235 or 74.2% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Country, Alternative, and Hot AC.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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\ Westem 208,020 or 71.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
Lo _ wn c listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Classic Rock, Classic Hits,
Country, and Alternative.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Western
Union

196,097 or 76.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary,
Alternative, Adult Hits, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average week) rvnw Persons:  Time spent [Average Day]
Adult Contemporary
Pop Contemporary Hit Radio

News/Talk/Information
Country

Classic Rock
Alternative

Classic Hits

Adult Hits

All Sports

Active Rock

Variety

Rhythmic AC

Classical

£]
_ mAM/F—M Radio: Adults 18 or older
6,748

13 3%

-ﬂ"""'
-m-—

W who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Avg. Hours+Minutes/day with Local

o

who Used a WIRE
TRANSFER SERVICE 1+
Times in the past 12 mos

4.0%
W SEA

Classical
35.6

Variety
327

Classic Rock
32.1

News/Talk/Infor
mation
29.4

Classic Hits
271

Adult
Contemporary
26.0

Rhythmic

Country
22.4

All Sports

26.2

Adult Hits

AC
222

251

Pop
Contemp
orary Hit

Radio

209

Classical
292

News/Talk/Info
rmation

263

Adult Hits

Classic Rock 236

26.3

All Sports
245

Country
237

Pop
Contem
porary
Hit
Radio
214

Rhythmi
cAC
23.1

Adult
Contemporary
214

= who Used a WIRE TRANSFER SERVICE 1+ Times

in the past 12 mos

= SEA

Ad-Supported Local AM/FM Radio Fermats (Persons & % Reach): Adults 18 or older

(average week)
Adult Contemporary

Pop Contemporary Hit Radio
Country

Classic Rock
Alternative

Classic Hits

Adult Hits

All Sports

Active Rock

Variety

Rhythmic AC
News/Talk/Information

All News

SEA

DMA

Total Persons:

m

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
Scarborough R2 2025: Sep24-Jul25

% Time Spent

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:

Adults 18 or older
who Used a WIRE SEA
TRANSFER SERVICE 1+

Times in the past 12 mos

uSEA

Qual Intab 252

All Graphs and soefa.ai Data Modeling Capyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[average Day)

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Classic Rock
321

Active Rock
30.8

All News
301

News/Talk/Infor

mation
29.4

Alternative
28.3

Classic Hits
271

All Sports
5.2

Adult Hits
25.1

Rhythmic AC

Adult
Contemporary
26.0

Country
224

Pop
Contemporar
y Hit Radio
20.9

All News
30.3

Active Rock
26.7

News/Talk/Inform
ation
26.3

Classic Rock

26.3 237

All Sports
245

Classic Hits
240

Country

Alternative
232

Rhythmic AC

Adult Hits

236

Pop
Contemporary
Hit Radio
214

Adult
Contemporary
214

m who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Professional services used by HHLD past 12 months (HHLD): Wire transfer

m SEA
* Share of Everything

soefa.ai

for Anything _




\

Western
Union

148,195 or 85.6% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Country,
Adult Contemporary, and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 7,425,052 or 61.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos watch Ad-Supported Local TV Stations for an average of 91.6 minutes every day
representing 30.5% of all time spent daily with Ad-Supported Video.
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252,152 or 60.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations for an average of 99. minutes every day representing
34.7% of all time spent daily with Ad-Supported Video.
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177,568 or 60.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations for an average of 57.8 minutes every day representing
28.1% of all time spent daily with Ad-Supported Video.
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\ YJVI%SOTr?m 139,290 or 54.3% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

mos watch Ad-Supported Local TV Stations for an average of 87.5 minutes every day representing
26.3% of all time spent daily with Ad-Supported Video.
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109,973 or 63.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations for an average of 72. minutes every day representing
32.5% of all time spent daily with Ad-Supported Video.
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&Vrﬁg‘r?m — “sn 7,425,052 or 61.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past

12 mos watch Ad-Supported Local TV Stations for an average of 91.6 minutes every day representing
30.5% of all time spent daily with Ad-Supported Video.
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\’Lflvr?igtr?m 252,152 or 60.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
B £z

mos watch Ad-Supported Local TV Stations for an average of 99. minutes every day representing
34.7% of all time spent daily with Ad-Supported Video.
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177,568 or 60.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

LLed oy wn c mos watch Ad-Supported Local TV Stations for an average of 57.8 minutes every day representing
a 28.1% of all time spent daily with Ad-Supported Video.
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139,290 or 54.3% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

\ Western

LD %:.Q} SEA mos watch Ad-Supported Local TV Stations for an average of 87.5 minutes every day representing
ﬁ 26.3% of all time spent daily with Ad-Supported Video.
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&Vr?isotr?m 109,973 or 63.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

mos watch Ad-Supported Local TV Stations for an average of 72. minutes every day representing
32.5% of all time spent daily with Ad-Supported Video.
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, 7,425,052 or 61.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Game Shows, and National/Netwo
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 252,152 or 60.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Local News - Morning, Game Shows, Comedies, and National/Network

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 177,568 or 60.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
National/Network News, Game Shows, Movies, and Comedies.
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' 139,290 or 54.3% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Comedies, Local News - Morning, and Science Fiction.
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{Average Day)

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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109,973 or 63.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Game Shows, Sports, Local
News - Evening, Local News - Morning, Dramas, and Movies.
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9,317,598 or 77.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos use Ad-Supported Social Media for an average of 154.2 minutes every day representing
26.2% of all time spent daily with Ad-Supported Digital Media.
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[ 354,507 or 85.3% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Social Media for an average of 174.9 minutes every day representing 29.4%
of all time spent daily with Ad-Supported Digital Media.
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229,211 or 78.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Social Media for an average of 143.7 minutes every day representing 28.6%
of all time spent daily with Ad-Supported Digital Media.
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Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

166,484 or 64.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Social Media for an average of 129.1 minutes every day representing 20.4%
of all time spent daily with Ad-Supported Digital Media.

Avg. Week All mgigital (Persons & % Reach): Adults 18 or older

e ——T
5 L) Online
Premium+ 2
s A} -
- M 85, 2% Premium éc:}oob,
Social i Cable olleges,
I e 3737391

News/Weather/Sports (Websites/Apps)

Email/Text/IM/Zoometc. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites

Shopping (ind. Feod/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Online Classes, Schools, Colleges, Universities
Local TV Streaming

N i ium Cable

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

!lm,g ——
Digital: Adults 18 or older

who Used a WIRE
TRANSFER SERVICE 1+
Times in the past 12 mos

PR —— A
R e

mSEA

OTT TV Streaming Services
142.2

Streaming

Streaming Audio (Local 58.7

Radio/ Podcasts/Streaming
Services)

199.9

Online
Classes,
Schools,

Colleges,
Universiti,

Local TV
Streaming
46.1

YouTube/Ti

Search
Email/Text/1 | (Googl
Social Media
150.0

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

155.2

Social Media
146.4

OTT TV Streaming Services

123.5

Non-
Premium+Pre
mium Cable
Streaming
523

M/,

Search
(Googl
Local TV
Streaming
443

Bin,

Universitie

Email/T

(Personal...

(i

Games/Fa
ntasy/Be...

= who Used a WIRE TRANSFER SERVICE 1+ Times in

the past 12 mos

HSEA

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg.

search (Google, Bing, etc.)
News/Westher/Sports (Websites/Apps)
Social Media

Ermail/Text /IM/Zoom,ete. (Personal & Work)
OTT TV Streaming Services

‘Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Games /Fantasy/Betting Sites

Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

ing/Fina ncial/Real ites/! )
Local TV Streaming
Non-Premium+Premium Cable Streaming

Online Classes, Schaols, Colleges, Universities

Totol Persons.

-m—

1646541

Concurrent
sage S
who Used a WIRE

VTR . 15"
_ 8 S% TRANSFER SERVICE 1+
Times in the past 12 mas

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 18 or older

S.
f=5
R

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Non-
Premium+Pr
emium
Cable
Streaming
53.3

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

109.7
Social Media

2 Email/Text/IM/

Zoom,etc.

(Personal & Ynu?uble

Shopping
(incl
Food/Au...

Local TV
Streaming
418

OTT TV Streaming Services
119.3

Social Media
127.4

OTT TV Streaming Services
89.1

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

8456

Local TV
Streaming
420

Email/Text/IM/Z
oom,etc.
{Personal &
Work)...

Non-
Premium+Pre
mium Cable
Streaming
496

YouTube/Ti
kTok, etc.

Shopping
(incl.
Food/Au...

Weath a
er/S..  n..

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

SEA DMA Scarborough R2 2025: Sep24-1ul25 Qual Intab 252
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

mSEA

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mSEA

* Share of Everything

- for Anything _

Professional services used by HHLD past 12 months (HHLD): Wire transfer



Western
Union

136,708 or 79.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Social Media for an average of 191. minutes every day representing 35.8% of
all time spent daily with Ad-Supported Digital Media.
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\v 'iJJVﬁgtﬁm 8,916,322 or 74.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
i ;

12 mos use Ad-Supported Facebook for an average of 50.4 minutes every day representing 32.7% of
all time spent daily with Ad-Supported Social Media.
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293,440 or 70.6% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Facebook for an average of 56.4 minutes every day representing 32.3% of all
time spent daily with Ad-Supported Social Media.
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229,211 or 78.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Facebook for an average of 49.4 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Social Media.
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166,484 or 64.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Facebook for an average of 40.9 minutes every day representing 31.7% of all

time spent daily with Ad-Supported Social Media.
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124,797 or 72.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos use Ad-Supported Facebook for an average of 75.4 minutes every day representing 39.5% of all
time spent daily with Ad-Supported Social Media.
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bvr%gtr?m 8,916,322 or 74.4% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past

: i 12 mos use Ad-Supported Facebook for an average of 50.4 minutes every day representing 32.7% of
all time spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported

"Share of Ad-Supported Social Media"
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\ \Lljvggtﬁm 293,440 or 70.6% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

— m mos use Ad-Supported Facebook for an average of 56.4 minutes every day representing 32.3% of all
- time spent daily with Ad-Supported Social Media.
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mos use Ad-Supported Facebook for an average of 49.4 minutes every day representing 34.4% of all

\ Western 229,211 or 78.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
S = wn c
time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78.7% Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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\ \LfJVe_Stem 166,484 or 64.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
et 3 s En mos use Ad-Supported Facebook for an average of 40.9 minutes every day representing 31.7% of all
time spent daily with Ad-Supported Social Media.

Weekly 72.8% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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\tIJVestem 124,797 or 72.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
; mos use Ad-Supported Facebook for an average of 75.4 minutes every day representing 39.5% of all
time spent daily with Ad-Supported Social Media.

Weekly 72.1% 74.3% Avg. Hours+Minutes/day with Ad-Supported
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"Share of Ad-Supported Social Media"
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 606,802; Local Radio: 561,274; Non-Prem. Cable: 308,245; Local TV: 274,560
reaching Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in

All Other Digital Media: 890,100;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 30,339;
Social Media: 21,090; Local Radio: 19,201; Local TV: 9,087; Non-Prem. Cable: 8,161
reaching Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the pa

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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\ Western
Union maww
g = WDC

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,601;
Social Media: 13,716; Local Radio: 12,369; Non-Prem. Cable: 6,885; Local TV: 5,804
reaching Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the pa

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+
Times in the past 12 mos
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‘ M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,171;
Local Radio: 12,216; Social Media: 9,910; Non-Prem. Cable: 6,232; Local TV: 4,860
reaching Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the pas

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+
Times in the past 12 mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,539;
Social Media: 10,470; Local Radio: 8,759; Non-Prem. Cable: 6,664; Local TV: 4,427
reaching Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the pas

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

[Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Retail Stores

YouTube Music

» who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Western
Union

10,203,858 or 85.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos spend an average of 64.5 minutes per day driving, seeing Billboards and Signs. 63.4% Listen
to Local Radio Stations Out-of-Home for an average of 34.1 m
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\ Western 347,723 or 83.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
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mos spend an average of 57.7 minutes per day driving, seeing Billboards and Signs. 62.% Listen to
Local Radio Stations Out-of-Home for an average of 32.7 minut
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 18 or older

(4verage week) Total Persons

Grocery Stores 3 776
Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio
Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars
Podcasts
Spotify
Drug Stores
SiriusXmM
Owned Music

YouTube Music

m who Used a

ERIGH)

81.4% |

of-Home Media: Adults 18 or older m

who Used a WIRE
TRANSFER SERVICE 1+
Times in the past 12 mos

SRl ' 3

WIRE TRANSFER SERVICE 1+ Times in the past 12 mos mWDC

fpceage 0oy

‘ 249,096 or 85.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 70.9 minutes per day driving, seeing Billboards and Signs. 59.7% Listen to
Local Radio Stations Out-of-Home for an average of 28.9 minu

Top-13 Out-of-Home Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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AM/FM Radio
37.0

Walking in Towns,
Cities, Downtown
Areas
219

Shopping Malls
19.1

Owned
Music
9.4

Grocery
Stores
11.0

Restaurants

YouTub Spoti
e Music fy
6.5 51
SiriusXm
13.6

» who Used a WIRE TRANSFER SERVICE 1+ Times in

the past 12 mos

BWDC

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

Total persans

5 539 775 95 9% %
Walking in Towns, Cities, Downtown... FEPeeyry
324,918

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

m

[z 28 |

Drug Stores

TV Music Channels
Retail Stores
Public Tramsit

Movie Theaters

= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
Scarborough R2 2025: Oct24-Mor25
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs
(Weekly Drivers)
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week] Tomf persons:

U~
e —N T

Grocery Stores

shopping Malls - FRERET 32.2%
Restaurants & Bars
Podcasts Avg. Hours+Minutes/day with Out-

G St e T s of-Home Media: Adults 18 or older

Spotify
Drug Stores '
= L £
Retail Stores Usoge X
: who Used a WIRE SEA
YouTube Music TRANSFER SERVICE 1+
Times in the past 12
PublicTransit  gLYWLTY m A
= who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos u SEA

 Time spent

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/iiay Spent): Adults 18 or older

(Averoge Doy,

225,520 or 88.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 57.8 minutes per day driving, seeing Billboards and Signs. 63.9% Listen to
Local Radio Stations Out-of-Home for an average of 38.2 minut

8.1%

Walkingin Walking in Towns,
m: | Tovgns, Cities, Downtown
Cities, Public Transit Areas
Downtown 222 219
Billboards & Signs (Weekly AMf;gﬂzﬂad'c’ ‘;’;z‘ Billboards & Signs (Weekly
Drivers) i L= Drivers)
m 57.8 44.2 Grocery
g Grocery Stores Podcasts
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075 | Shopping 11‘ i o Shopping Malls L £
Malls <= 2
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0.8 53.7 141 S 38.2 14.5 Music...
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w who Used a WIRE TRANSFER SERVICE 1+ Times

in the past 12 mos

mSEA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

% Time

(average week) Total Persons

ey .
Billboards & Signs (Weekly Drivers) 3 905 337 86. 3%
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Shopping Malls
Restaurants & Bars

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older
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Retail Stores
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Western
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week] Totol persons

‘Grocery Stores

121,173 or 70.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 86. minutes per day driving, seeing Billboards and Signs. 71.6% Listen to
Local Radio Stations Out-of-Home for an average of 26.1 minute

g g

Bilboards signs (Weekly Drivess) M_m

AM/FM Radio
Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
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Shopping Malls
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Spotify
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Movie Theaters

YouTube Music g egph]
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Times in the past 12 mos
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Averx a

Walking in Towns,
Cities, Downtown
Areas
29.7

Billboards & Signs
(Weekly Drivers)
86.0 117

AM/FM Radio
291

Movie
Theaters

SiriusXM

Grocer
Y
Stores
9.4

Billboards & Signs (Weekly
Drivers)

51.6

AM/FM Radio
36.6

Walking in Towns,
Cities, Downtown
Areas
209

Grocery
SiriusXM Stores
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Movie Podca
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 who Used a WIRE TRANSFER SERVICE 1+ Times

inthe past 12 mos

B PHX

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time Spent: L"’f_mw
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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&Vr%gtﬁm 10,203,858 or 85.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
. mos spend an average of 64.5 minutes per day driving, seeing Billboards and Signs representing 37.1% of

all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weeky "Share of Ad-Supported OOH Media"

Reach %
95.9% 97.1%
o

who Used a WIRE USA
TRANSFER SERVICE 1+
Times in the past 12 mos

85.1% 85.6%
81.1%

% of Weekly 63.4% 63.5%
Time Spent
Ad-Support
OO0H Media.
38.8% 38.4%
18.2%
15.1%
10.7%
8.1% 419 o 5%

Weekly 0 ki

Total e g

i 4,399,276 166,578,496 187,466,825 254,641,143 86,179,218 83, . 95 24,160,841 27,477,702 16,015,115 14,750,193

Reached: 'GP szg Signs “AM/FM Ra'lilzt:vv Walking in {6wr'15, ‘Grocery Stores 'Shopping Ma7ﬁ's Restaurants £B'ars ""Public Transit’ Health Clubs/Gyms  Stadiums & Arenas """ Airports

Average (Weekly Drivers) Cities, Downtown

Daily Minutes Areas

with Ad-Supported
OOH Media:
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ Wr%gt]}‘?m 347,723 or 83.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
. c HI spend an average of 57.7 minutes per day driving, seeing Billboards and Signs representing 33.9% of all
E Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

oy "Share of Ad-Supported OOH Media"

98.7% g97.29

=

who Used a WIRE CHI
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Average (Weekly Drivers) Cities, Downtown
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OOH Media:
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



‘(}’;ﬁ%‘ﬁm 249,096 or 85.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

spend an average of 70.9 minutes per day driving, seeing Billboards and Signs representing 38.% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Reachiy "Share of Ad-Supported OOH Media"
96.7% 96.9%
85.5% 86.2% -

81.4%

who Used a WIRE wDC
TRANSFER SERVICE 1+
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522 2 219 C 343 ) 11.0 y 22.2 19.1 143 34.7 | 18.0
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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225,520 or 88.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos
spend an average of 57.8 minutes per day driving, seeing Billboards and Signs representing 32.2% of all
Time Spent with Ad-Supported Out-of-Home Media.

ey 88.0% 26.39% "Share O_fA’d"'

84.9%

63.9%

Weekly
Total
Persons

Reached: it rds iggu;gﬁs?

Average (Weekly Drivers)
Daily Minutes
with Ad-Supported

335

3,548,833

Walking in Towns,

Cities, Downtown
Areas

AN/FM Radio

27.3%

Public Tra

Avg. Hours+Minutes/day with Ad-Supported
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Professional services used by HHLD past 12 months (HHLD): Wire transfer




\qur%sotr?m 121,173 or 70.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

spend an average of 86. minutes per day driving, seeing Billboards and Signs representing 39.% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

Kennedy Expressway (1-90/1-94)
Eisenhower Expressway (I-290)
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Top-26 Residential Zip Codes: Adults 18 or older

60148
60609
60657
60431
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Professional services used by HHLD past 12 months (HHLD): Wire transfer

347,723 or 83.7% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 57.7 minutes per day driving an average of 33.6 miles each day and are
142.7% more likely to use Fullerton Avenue than the Metro averag

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-95/1-495/Capital Beltway

1-66

Route 1

1-295/Baltimore Washington Parkway
Route 355/Rockville Pike/Wisconsin Avenue
Route 28

Veirs Mill Road

16th Street

Route 97/Georgia Avenue
Massachusetts Avenue

Route 185/Connecticut Avenue
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Montrose Road
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Nebraska Avenue

Route 301
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Top-26 Residential Zip Codes: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer

249,096 or 85.5% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos spend an average of 70.9 minutes per day driving an average of 41.3 miles each day and are
192.1% more likely to use Veirs Mill Road than the Metro average

Top-26 Employment Zip Codes: Adults 18 or older
6.64%
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\ &Vrﬁgtr?m 225,520 or 88.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

mos spend an average of 57.8 minutes per day driving an average of 33.6 miles each day and are
235.5% more likely to use Elliot Avenue/15th Avenue NW than the M

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



\ &Vrﬁgtﬁm 121,173 or 70.% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12

mos spend an average of 86. minutes per day driving an average of 50. miles each day and are 291.%
more likely to use Washington Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older | Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Wire transfer
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

% Time Spent:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

Mew York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

Western
Union

Toeal persons:

who Used a WIRE TRANSFER
SERVICE 1+ Times in the past 12
mos

T 257

® who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12 mos

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

4,511,987 or 37.6% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past
12 mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day
representing 30.% of all time spent daily with All forms of Print
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149,268 or 35.9% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day
representing 30.1% of all time spent daily with All forms of Print Me
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\ Western . 111,541 or 38.3% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
Union — wn c mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.1 minutes every day

representing 28.% of all time spent daily with All forms of Print Me
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129,807 or 50.6% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day
representing 29.7% of all time spent daily with All forms of Print Me
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58,988 or 34.1% of Adults 18 or older who Used a WIRE TRANSFER SERVICE 1+ Times in the past 12
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day
representing 36.9% of all time spent daily with All forms of Print Me
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‘Wail Street Journal
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{excluding
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Wall Street
Journal (Daily)
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New York Times
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USA Today (Daily)
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(excluding Catalogs)
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Magazines

Direct Mail Catalogs
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New York Times (Sunday) M m
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Books
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Local Daily
Newspaper(s)
(Sunday)
148

USA Today (Daily)
125

New York Times
(Sunday)
10.7

Local Daily
Newspaper(s)
(Daily+Sunday)
107

New York Times
(Daily+Sunday)
106

Direct Mail

USA Today (Daily)
138

Local Daily Newspaper(s)
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New York Times New York Times
(Sunday) (Daity+Sunday}
134 11.9
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(Daily Magazines
87 6
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Uron "Advertising Actions"

P18+ who Used a WIRE TRANSFER SERVICE One or More Times in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

100,055,454
92,470,172 34.9%
76,858,434 29.0%

Websites

Direct Mail

Broadcast, Cable, & Sat TV

58,265,886 22.0%

Local AM/FM Radio

Video Streaming Services g ==
%o

Podcasts
Cable TV Networks

Local Broadcast TV geires — 13.9%
Audio Streaming Services grryry THIE
Billboards  pherEyre 10.1%

® P18+ who Used a WIRE TRANSFER SERVICE One or More Times in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
o P18+ USA AVERAGE gShoppedNisitedlBought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Sep24-Aug25 QualIntab: 1256

L] .
Share of Everything
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Professional services used by HHLD past 12 months (HHLD): Wire transfer



Union "Advertising Actions"
& — P18+ who Used a WIRE TRANSFER SERVICE One or More Times in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites | 2,667,505 35.3% i

Social Media | '2725 o

Local AM/FMRadio g 25'1 '069 T
Audio Streaming Services [ 511501
Billboards 584388
Video Streaming Services 1,307 570 ‘ %
Newspapers =ites e
Podcasts 514 s oy
Local Broadcast TV

| 1.126.762 14.9%

| 971.195 12.9%

m P18+ who Used a WIRE TRANSFER SERVICE One or More Times in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
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P18+ who Used a WIRE TRANSFER SERVICE One or More Times in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 2.518.891 44.1%

Websites

2,202,524 38.5%

Direct Mail

1,722,226 30.1%

Video Streaming Services 1,122 545 19.6% i

Broadcast, Cable, &Sat TV gppeprs

Podcasts  pesdern TR '

Local AM/FM Radio g “18.3%
Cable TV Networks

902,089 15.8%

LocalBroadcast TV gSsres 15.1%
Audio Streaming Services 742,161 13.0%

WASHINGTON, DC

3
Newspapers gesieen 11.7%

Billboards 750,568 13.3%

= P18+ who Used a WIRE TRANSFER SERVICE One or More Times in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
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P18+ who Used a WIRE TRANSFER SERVICE One or More Times in the past 12 months
(Shopped/Visited/Boughtpast 3mos Due to Ads on %)

Social Media 1.816,656 40.2%
Websites 1647200
Direct Mail

1,205,554 27.1% |

Broadcast, Cable, & Sat TV 9'-13’751 oo

Video Streaming Services

595,620 13.2%

Podcasts

Local AM/FM Radio

Newspapers

Audio Streaming Services 458 434 AR
Cable TV Networks 504,689 11.9%
Local Broadcast TV g T

Billboards

SEATTLE-TACOMA

m P18+ who Used a WIRE TRANSFER SERVICE One or More Times in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA ScarboroughR22025:Sep24-Jul25 QualIntab: 252
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' — P18+ who Used a WIRE TRANSFER SERVICE One or More Times in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites

1,566,661 32.9%

Social Media
Broadcast, Cable, & Sat TV
Direct Mal
Cable TV Networks
Local Broadcast TV

589,873 12.4%

Local AM/FM Radio 687929 AT
Podcasts e  12.0%
Newspapers ey 10.7%

Video Streaming Services
. 4,5¢ PHOENIX

Audio Streaming Services

430,851 9.0%
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